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STEPS IN LOGO CREATION 
It doesn’t matter if you’re working with a top-tier design firm or going 
at it alone with dusty copy of CS5, creating a logo can be a challenging 
process for anyone. This is especially true if you’re designing for your 
own startup — it’s difficult enough to run a company, let alone break its 
entire identity down to a single logo.

But every company needs a logo design, and you’ll want an attractive 
one if you’re interested in luring in customers. Before you embark on 
this journey, keep in mind this list for thinking about before creating a 
logo for your startup. 



1 
WHAT’S IN A NAME?
Your personal name is very important. It’s what people 
know you as. The same is just as important for a Company. 

Many businesses have “user testing” that assists them  
finalize their name before they are stuck with something 
like “Sinking Ship.” 

Most of the time they have already worked this step out 
before calling me to create the artwork for their business.



2  
TRENDS
Design trends come and go, and the Internet has only  
accelerated trend turnover. From the grunge type of the 
90s to Web 2.0 gradients to today’s flat styles, any design 
that relies too much on what’s trending will look outdated 
in a short few years. Instead of leaning on what’s hip, focus 
on classic design rules and build something that lasts.  

You’ll want a strong design that communicates your  
identity in the simplest way and remain viable throughout 
any trend and stand alone through years to come.



3 
Black and White 
Speaking of bare essentials, quite a few designers recom-
mend designing a logo in black and white first, bringing in 
color towards the end of the process.

Traditionally, the need for this stemmed back to the limita-
tions of print. A design had to function in black and white 
prints, low-fidelity faxes, business cards, etc. Nowadays, 
print is significantly less important, but the black and white 
rule is still worth following. By leaving color out of the pic-
ture, you’ll focus entirely on the structure and white space 
of your design. 

Colors can distract from these elements early in the design 
process.
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4 
FLEXIBILITY
Falling in line with the Black and White suggestion above, 
the flexibility of a logo design is incredibly important. 

An excellent logo works in various sizes, from an epic land-
ing page, T-shirt, thumbnail-sized mark on a press release, 
digital or outdoor advertising.

I recommend creating variations of the logo for different 
sizes and even light and dark backgrounds. Sorting this out 
now will help you in the long-run. I have made it a practice 
to offer my clients all formats of their logo so that they can 
use it everywhere. (i.e. jpeg, eps, tiff, and gif). So I know it 
will work for them in anything they wish to apply it to. 
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5 
THE LOGOTYPE  
AND THE LOGOMARK
It’s safe to say that every company needs a logotype — a 
logo made up of letters.  Logomarks, which communicate 
your brand with a symbol, aren’t always required. 

Especially if you’re working with a third-party designer, 
knowing terms like this can make the process easier.
For example, a logo that says “Nike” is a logotype, while 
the Nike “Swoosh” is a logomark.

This is one of the most recognizable logos on the planet. 
The Nike Logomark “Swoosh” was created by Carolyn  
Davidson around 40 years ago. She was paid $35 for the 
design but since then she was given stock in the company. 



6 
WHAT DOES YOUR TYPE SAY?
Beyond communicating the alphabet, every typeface has a 
personality. Is your brand collegiate? Is it modern or  
classic? Is it targeted towards teenagers or married  
professionals in their late 40’s?

Think hard about the company’s overall personality and the 
impression you want to make, then find a face that echoes 
it. Script type will give your company an artistic feel, serif 
typefaces often feel formal, and round sans-serif faces are 
playful. Less is more in this instance.

Three typefaces 
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7 
BE INSPIRED
This is an obvious one, but we had to include it. Taste 
varies from person to person, but studying excellent logo 
designs will push you off in the right direction.  

Once you’re sufficiently inspired and have considered all of 
the above, get to work and make something beautiful.

I also prefer to research other logos in similar businesses so 
that what I create does not look like anyone else’s work.

There is something to be said for  
originality and creating unique work! 
My website is www.dlyndesigns.com

Sites to review for inspiration 
www.paul-rand.com
www.dribbble.com 
www.niice.com 

My favorite Magazines are online too
How Design Magazine www.howdesign.com
Communications Arts www.commarts.com
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